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	Marketing Intern / Gulbenkian Arts Centre (iCCi)

	Salary Scale:
	Role-Based Rate: £11.43 (£14.56 if 21+)

	Contract/Hours of Work:
	Up to 14 hrs per week (flexible around schedule)

	Location:
	Canterbury Campus

	Closing date for applications:  
	11.59pm Sun 7 Jun

	Interview date:
	Thu 11 Jun

	Expected start date:
	W/o 21 Sep (flexible)



The Department: 
Gulbenkian Arts Centre is the theatre, cinema and concert hall at the University. We run hundreds of events and film screenings across the year for a wide range of audiences, including students and 13-25 year olds though our Art31 programme.
The Role: 

This is a paid internship role, designed for the role holder to learn new skills whilst support the work of the team. The role is based in the Marketing Team, but is supporting elements of programming and o Creative Engagement work in three key areas:

· Creating marketing content (examples below) to attract audiences to Gulbenkian.
· A specific focus on our Cinema, supporting our Programme Manager in developing a programme that will attract students (3 hours per month)
· A specific focus on connecting Young People & Students to our programme (4 hours per week).

Timings & Duration of the role

The Internship is designed to fit around your course, and your studies must take priority. The role is timesheet, so paid hourly. We are looking for 14 hours per week, but this can flex, with some weeks more or fewer hours.

· The role is for 14 hour per week, working primarily in our office Mon – Fri. 
· There is flexibility around dates and times of work, to fit around your schedule. Equally you may be asked to attend evening/weekend events and screenings if you are creating specific content for example, but this will always be in discussion and with prior agreement.
· Our expectation is for the role to run initially from October 25 to April 26 (Easter Break) during term time, with a discussion to extend this into the summer term if it works for both parties.

Key Duties (examples)
· Preparing, proofing and sending email communications. 
· Update social media channels with engaging content.
· Updating event pages on the Gulbenkian website.
· Occasional other duties, targeting these audiences, for example poster design and distribution, or supporting the team at promotional events.
· Research and collate information and promotional materials on upcoming films.

All activities will be directly supported by the team, with the internship holder being inducted into our systems, and working closely with our team a all times.
Health, Safety & Wellbeing Considerations
This role involves undertaking duties which include the Health, Safety and wellbeing issues outlined below. Please be aware of these, when considering your suitability for the role.
· Regular use of Screen Display Equipment

Internal & External Relationships: Internal: The individual will be required to work closely with our Marketing and Creative Engagement teams, and where appropriate the wider Gulbenkian team. 

External: The individual may be asked to communicate with divisions across the university, contact at Kent Union, or at partner organisations in Kent, but always supported by a member of the Gulbenkian/ICCI team.

Person Specification: The person specification details the necessary skills, qualifications, experience or other attributes needed to carry out the job. Applications are assessed against each of the criteria either at application or interview stage. Applications will be deemed unsuccessful if an essential criterion is not met. This may also help you self-select if you are suitable for the role.

	Experience / Knowledge

	Knowledge or experience in video/photo editing/design (Essential)

	Experience of using social media, including Facebook, Twitter, and other online tools. (ESSENTIAL)

	Knowledge of cinema and films (Desirable)

	Experience of other marketing & Sales activities, for example print production / website updating. (Desirable)

	Skills / Abilities

	Excellent written communication skills (ESSENTIAL)

	An ability to produce work that has an effective and attractive presentation. (ESSENTIAL)

	Excellent proofreading skills and a keen eye for detail. (ESSENTIAL)

	Good interpersonal skills and the ability to relate to students, academic and support staff at all levels. (DESIRABLE) 

	Excellent organisational skills and the ability to work to deadlines. (ESSENTIAL)

	Ability to work independently, with managerial direction.  (DESIRABLE)

	Enthusiastic and self-motivated with a positive attitude. (ESSENTIAL)
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